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Yitalnova

Stressbuster

. —
tflitalnoua

erassbustel

New blendead liquid

formulation designed to
maintain turf health through Turf
periods of stress. REWARDS

PRODUCT
» Helps condition the turf against stress The Yitalnova range

» Supports turf health and provides a
boost at any time of year

» Immediate colour-up response q q I;—_-IP_ [% --E-

» For greens, tees, fairways,

sports pitches and outfields

Stressbuster AminoBoost SILK Blade SeaMax
® Available in 10L and 200L packs el ol il - S il
aming + TE w seawesd + TE seavweed
www.icl-sf.co.uk
www.icl-sf.ie
Tel: 01473 237116 Email: prof.sales@icl-group.com
Contact your local distributor or ICL Technical Where needs take us

Area Sales Manager for more information. U
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Who'd be Neil Stubley?

Neil Stubley is the Head of Courts and Horticulture at the All England
Lawn Tennis and Croquet Club - that’s Wimbledon to you and me.

Neil’s team produced a fleet of outstanding courts again this year in
weather not necessarily conducive to the growing of grass.

The surfaces looked supreme but, for whatever reason, this year there
were rumblings of discontent. A few players slipped over during the
early rounds, some injured as a result, and there was the odd uneven
bounce, though not to any greater extent than from any other year.
However, it has meant that the “state of the courts” had become a
talking point, filling column inches in newspapers and websites and
time on the airwaves.

Players were asked about it during press conferences and been
compelled to make comment at either ends of the critical scale while
armchair critics have been out in force.

One piece of criticism came from an unlikely source, however —a
fellow Head Groundsman who entered the twittersphere to have a pop at
Wimbledon and show off his own courts.

He was obviously extremely proud of his own work and may have

thought it would give his own team a bit of a boost, but he might

perhaps reflect on the wisdom of entering the fray with implied
criticism of a fellow groundsman and his team.

The industry faces enough ill-informed comment from
outsiders without having to defend itself from those inside its
own walls.

Tall poppy syndrome, or whatever else may have been the
motivation, I think we all know that in this industry we look
after each other and offer support not public criticism.

How Rugby School handles a burgeoning workload - pages 30-31
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NEWS

CELEBRATING
PARKS AND
OPEN SPACES

Hundreds of communities
across the UK came together
to celebrate the UK's parks
and green spaces as part

of the Fields in Trust Have

a Field Day activity.

The events were as varied
as the parks that hosted
them, from small picnics
among neighbours to large
community festivals with
thousands in attendance.

After a busy weekend,
the following week was also
important for parks and green
spaces. The long-awaited
Ordnance Survey green
space map was launched,
which will make it possible to
determine an agreed baseline
for the quantity of accessible
green space across the
UK - and to monitor how
the pressure for housing
and building development
affects the overall quantity
over forthcoming months.

Fields in Trust will
combine this newly available
resource with new research
currently in progress to
identify the contribution
that green spaces make
to health and well-being
outcomes across the UK.

Fields in Trust submission to
last year's Parks Inquiry called
for a change in the way public
green space is conceived, not
simply as a drain on spending
that requires a considerable
amount of money to maintain
- but rather as an asset
which can be deployed to
achieve longer-term savings
and happier communities.

The CLG Committee’s
Inquiry accepted the
overwhelming body of
evidence that parks are
beneficial to communities.

INNOVATIVE
The MAQA
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For ten years BeamRider,
from Fleet Line Markers,
has pushed boundaries in
productivity, accuracy and
quality of line marking.

Still positioned as the only
laser guided, automated line
marking machine worldwide,
BeamRider puts aside 3/4/5
triangles and string lines,
through the creation of
laser-guided perfect right
angles and straight lines
in a matter of seconds.

2017, however, brings new
innovation with the MAQA —
anew era of marking, with no
strings or measuring tapes,
just pure GPS guided line
marking from start to finish.

For Iain McGuffie,
Managing Director and
master-mind behind
Fleet’s innovations, a need
to continuously develop
innovative products is fueled
by his desire to provide
a solution for problems
surrounding productivity,
costs and quality.

Number Time
of pitches

Marking

method

Resource Cost

Traditional 20 2.5 hours 2 persons 100 hrs. x £20 per

string per pitch hour = £2,000

Laser 20 0.58 hours | 2 persons 23.2 hrs. x £20

guided per pitch per hour = £464

GPS guided | 20 0.5 hours 2 persons 10 hrs. x £20 per
per pitch hour = £200

“In understanding the paint that is brighter and

extent of this often-arduous
task, Fleet has always focused
on different ways in which we
could make a Groundsman'’s
job easier,” said Ian.

This theme of innovation
has resonated throughout
the grounds maintenance
sector throughout the past
decade, which has also
witnessed the demise of
dry marking powder due to
improved paint science. The
main battle, however, has
been quality versus cost.

Fleet Line Markers has
worked hard to maintain
paint quality, utilising the
best raw materials to create

I
ECB FIRST TO TRIALHYBRID PITCH

The England Cricket Board in
conjunction with SIS Pitches
have taken ground breaking
steps to install two SISGrass
wickets at the National
Cricket Performance Centre in
Loughborough.

The ECB is the first to install a
trial wicket using SIS Pitches’
latest innovation in the world
of hybrid surfaces, SISGrass

Universal. Combining speed,
mobility and laser precision,
SIS Pitches’ hybrid pitch
system is the latest addition
to the company’s technology.
The pitches combine a
majority of natural turf grass
with around 5% of twisted
yarn. In football, that has led
to improvements in stability
and durability.

whiter than before, with the
added benefits of no re-
wetting, instant dispersion
of concentrated paint and
soft settlement technology.

The introduction of ready
to use products such as
DROQ, has also enabled
grounds staff to mark a full
sized football pitch with as
little as 1.1 litres of paint.

All would agree that
the initial mark of a pitch
is one of the most time-
consuming jobs, where
pin point accuracy weighs
heavy. However, recent
advances in laser guided
and GPS line marking has
improved productivity by up
to 75%, whilst placing any
concerns over line accuracy
as a thing of the past.

The statistics included in
the table above demonstrate
this point effectively.

But the main issue
surrounding innovation in
line marking is a resistance
to change. “Our next
hurdle lies in helping
conventional grounds
staff see and perceive the
benefits of line marking
through GPS,” said Ian.




Neary Grinders armve In UK [

Stockport based Cheshire
Turf Machinery Ltd can get
down to some serious relief
grinding now they have
installed a Neary 555 SRI

professional grinder, complete

with workstation tail lift — the
first of its kind in the UK.

The new addition from
the Neary stable raises the
standard of table-top style
grinders to a different level.
It delivers the quality of spin

to return the cylinder blades
back to manufacturers’
specification. All Toro
professional mowers leave
the factory with relief
ground cylinders and most
mower servicing contracts
include a requirement
for relief ground edges.
“We are sharpening
more than 2,000 cylinders
annually, from all different
sports, all demanding the

team at Kubota
strengthened

Kubota UK has strengthened its marketing
team. Caroline Brown, Shannon O'Connor,
Sophie Sprowell and Victoria Nemar now
support Kubota's Marketing Manager, Karen
Tipping, to help continue to drive brand
awareness and support the company's
products and aftersales proposition.

“In order to maintain the reputation
of the brand and continue our growth

across all industries, we must ensure our

expected of a Neary grinder WORKING TOGETHER highest standard. Football marketing team is as strong as it can be. In
and provides professional Prosport, and Mar clubs such as Manchester the last two years the team has increased

. Cg. . . Cheshire Turf Machinery . . . . . .
relief grinding with automatic United, Manchester City from one to six people, highlighting the
blade indexing to make machine on the market to and Liverpool as well as commitment and investment Kubota places
the job even easier. use. It has a fast, efficient many prestigious golf clubs on marketing and the support for our dealer

What sets the Neary action for spin grinding and and local authorities come network,” said Karen.
565 SRI apart from similar delivers an even sharper, to us because we deliver “It's fantastic to welcome Caroline,
machines is the integrated longer lasting relief angle on excellent technical support. Shannon, Sophie and Victoria into the
relief grinding facility. Not all professional mower blades.  The new Neary relief grinder marketing team. These key appointments
only is this excellent value for Director of the TORO is part of our continuing will prove to be pivotal as we move
money grinder incredibly easy  dealership, Mark Woodward, strategy for improving forward.”
to set up, it is the simplest knows how important it is the services we offer.”
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NEWS

PRICE
TURFCARETO
HAVE RIGHTS
TORYAN
PRODUCTS

Price Turfcare, the recently
established business founded
by Ransomes Jacobsen’s
former International Sales
Director, Rupert Price, has
been awarded the UK and
Ireland distribution rights
for the Ryan range of turf
maintenance equipment.
For an initial six-month
period from June 2017,
Price Turfcare will be the
joint distributor together
with existing distributor,
Ransomes Jacobsen.
Following the transition at
the beginning of 2018, Price
Turfcare will become the
exclusive UK distributor of
Ryan branded products.
Supported by a group of
former colleagues with over
100 years of experience
in the groundscare sector,
Price Turfcare has bespoke
warehousing and distribution
facilities near Bury St
Edmunds in Suffalk, with
excellent road links via the
Al4 trunk road to all parts of
the UK and to Europe’s largest
container port at Felixstowe.
“I've known Rupert
for many years and he is
hugely respected within our
industry. He has 20 years
of experience, mostly in
senior sales management
positions with Ransomes
Jacobsen, so he knows
our product portfolio very
well. His decision to form
his own company was a
considered one; he has
recruited a group of
former colleagues with
similar experience, to
provide sales, parts and
service support,” said
Pat Cappucci,
President
and COO0
of Schiller
Grounds
Care.

SUCCESS
Rupert Price

EARNING THEIR
STRIPES

Cub Cadet
nfinicuts
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MTD Specialty Turf Products -

formally ATT - has completed the

order of 18 Cub Cadet Infinicut
mowers to The All England
Tennis Club at Wimbledon. The

Cub Cadet Infinicut™ is a visually

striking machine and has one
of the shortest footprints of
any walk behind mower on the

Mowers made therr
mark at \WWimbledon

market allowing ultra-low heights

of cut. The order comprised 15

21" models and three 30" variants

and just three weeks before the
tournament commenced, the
grounds team took time out to

line them all up for a photoshoot.

The Cub Cadet Infinicut,
with LiPo battery power, was

KUBOTA PARTNERS WITH MPS

Kubota UK has launched

a new four-seater utility
vehicle, the RTV-X1140.

The new model, builds on

the popular predecessar,

the RTV1140, and not only
supports professionals in
their day-to-day activities, but
provides exceptional comfort
and safety as standard.
Designed to provide greater
power and performance, the

RTV-X1140 enables operators to

transport both cargo and crew
with its two or four passenger
configurations. Users can
single-handedly transform

the 1102" cargo bed to two
additional back seats in three
steps, allowing for the safe
transportation of four adults.
Dedicated to delivering a high
standard of performance, its
four-wheel drive and unrivalled
10.8" ground clearance enables
smooth travel over any terrain,
while its hydraulic bed-lift
makes light work of dumping
tasks. The three-cylinder
liquid-cooled Kubota diesel
engine also offers a robust 24.8
HP supported by its Variable
Hydraulic Transmission for
increased power and traction.

supplied on trial for the 2016
tournament and was so
successful with the grounds
team, and for that matter the
BBC because it made no noise
during their daily briefings to air,
that a firm order was placed.
“The new Infini mowers
leave us a quality cut that is
paramount to our operation
here at Wimbledon,” said Head
Groundsman, Grant Cantin
Tennis courts need a
mower of 21" width in order
to facilitate equal striping
over the courts, and the 22"
Infinicut was easily adapted
to accept 21" cutting reels.
They also took delivery of a
number of SMARTUItraGroomer
cassettes to go into the 21" units.
These cassettes remove debris,
resulting in a smooth surface,
with no detrimental effects. The
cassette will also remove seed
heads in Poa annua turf and
on newly established courts,
it can help reduce the ingress
of Poa annua by “grabbing”
individual plants before they
get a chance to take hold.



Leeds line up with Pitchmark

Leeds United Football Club’s
groundscare team have been
using Pitchmark Ecoline+ line
marking paint since 2015 and
are currently adding a fourth
Eco Club spray line marking
machine to their kit.

Ecoline+ is one of the most
advanced low volume ready-to-
use marking paints available.
When used in combination with
Pitchmark’s Eco markers and
special nozzles, the atomising
technology allows you to mark
a football pitch with as little
as 1.5 litres. Kiel Barrett, Leeds
United's’ Head Groundsman,
and his team use Ecoline+ in the
Elland Road stadium and across
all eight First Team training
grounds and Academy pitches.

“"What we were looking for
was supreme quality in our
marking paint,” says Kiel, "we
want the brightest and it has
to be quick drying but also

very cost-effective.” With these
criteria laid down Kiel had a
demonstration by Pitchmark

in 2015 and was immediately
impressed with the results,
putting his order in to one of
their dealers, Countrywide Turf
and Amenity. He says he is also
very pleased with the high level
of service and support he gets
from Pitchmark and equally
praises the consistency of the
product.

Ecoline+ is manufactured
using the best pigments on
the market combined with
advanced binders to make
the paint bright and durable.
At the same time it is water-
based, biodegradable and
environmentally-friendly.

In the busy Leeds United
groundscare schedule Kiel
wanted the paint to be quick
drying so they can be watering
as soon as possible after

application. They use Eco

Club battery-powered spray
line markers to achieve the
most accurate lines without
ghosting and find the machines
straightforward to use and easy
to maintain.

"On match days the speed
at which we worlk relies heavily
on the quality we get with the
Pitchmark system,” adds Kiel,
"we made the right choice

and | would recommend it to
anyone.”

Used at top level professional
sport the Pitchmark results
are seen on TV across the
best leagues in the world and
Ecoline+ was the paint of choice
for every stadium at FIFA World
Cup Brazil 2014™ and UEFA
EURO 2016 France™.

Pitchmark is a British
company based in Bristol.

NEAT.

Ecoline+ is the
paint of choice at
many prestigious
events

Wi s 34HP 3-cvfincer desel enging, HST tranamission
IH-gpumed Tum and twin wel-typa disc brakes, tha
Fubota STW34 Is in a kkague of Rs own. Especially
when it comes o sendcing the needs of amaleur
amd professional {ootball clubs, The STWS4 can be
1eamid up wilh &l impiemants recommended ty the
FA pilch Improverment programme, includng a mik
maunbed side elect culing deck and rear mounted
hopper o collact grass cutlings. A spacious pancramic
air conditionsd cab is atso availabie fof (he STW34,
ofterirg ctass keading visibillty and unbeatabie
aperabor comlon whatever The wealher. Powerfid,
wersatile and elficient, e STW34 |5 the bas gigning
a tootball club can make. For mora ingormmebon about
Kubota's dverse ranga of world-class groundcans
machines and aforsales suppot sendoe, visit

www. kubota.co.uk or call 01844 873190,

www.kubota.couk nw o

For Earth, For Life
IGshaka
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FIRST NEW
DEALER
APPOINTED

Six months on from his
appointment as Central
Area Territory Manager for
Charterhouse Turf Machinery,
Richard Lucas has made his first
new dealer appointment in the
form of Charlies Groundcare.
Responsible for the Shropshire
region, Charlies Groundcare
will be distributing the Redexim
range of products for both
natural and synthetic surfaces.
Richard joined Charterhouse
in November with his new
role seeing him take over
responsibility for the dealers
and sales in Central UK, as
well as working together
with some key customers.
“Now I've found my feet in
this new role it's good to be
adding valuable dealer support
within my area. The Charlies

Groundcare team deliver
fantastic sales, service and
technical support and | look
forward to working with them
in the coming months to further
enhance the offering to new and
existing customers in this area.”
Charlies Groundcare, a
division of Charlies Stores Ltd,
has grown from strength to
strength since gaining a John
Deere Dealership ten years ago.
They now represent a range of
brands catering for residential,

landscaping, groundcare,
golf and sports markets.

“We're delighted to be working
together with Charterhouse and
adding their vast selection of
machinery to our portfolio. The
Redexim range is continually
being updated and refined and is
renowned for being versatile and
efficient, meeting the demands
of today’s ground professionals,”
said lan Trevor, Charlies
Groundcare Sales Manager.

M Richard is pictured with lan.

SHERRIFF AMENITY
ACQUIRES TERRA FIRMA

Sherriff Amenity has acquired Terra
Firma [Scotland] Ltd, one of Scotland’s
largest specialist suppliers to the
amenity and local authority markets.
The purchase will allow the two businesses
to combine existing technical expertise
and broad product ranges to provide land
managers, local autharities, contractors,
groundsmen and greenkeepers in Scotland
with a full agronomy service, research driven
advice, new product innovation and access
to an extensive local distribution network.
“Terra Firma joining with Sherriff Amenity
is a really exciting prospect. The combination
of bath companies’ industry knowledge,
experience and customer service ethos
will form a strong, sustainable and service
focused business model moving forward,”
said Simon Gough, founder of Terra Firma.
“We are delighted to welcome Simon
and his team from Terra Firma into Sherriff
Amenity. The acquisition will strengthen
the business in Scotland and provide
synergies across the business which will
ultimately benefit our customers,” said Chris
Clayton, Managing Director of Agravista.

The Future of Line Marking

8 | TURF MATTERS | AUGUST-SEPTEMBER 2017

Book your demo today and
find out why the professionals
use Pitchmark.

Call us on 01454 776666, or email us
on sales@pitchmark.com
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The Infinicut line of precision mowers was designed to be user-adjustable to maich the conditions of any
given day. From the dynamic return floating head mechanism to the variable clip speed, height of cut
adjustment, moveable bedknife and swappable dual power source, the Infinicut provides more functionality
than any other pitch mower. Combine that with today’s highly technical approach to pitch construction and
unpredictable microclimates, the Infinicut ensures a healthy turf while providing an unrivaled quality of cut.

www.cubcadetturf.com
¥ @infinicut ab M



Cosby's sward conversion

Cosby Golf Club Head
Greenkeeper, Thomas Flavelle,
pictured, is in the process
of preparing the course for a
sward conversion programme.
To help him get the
course best prepared for
the change he has been
working closely with Andy
Lane, of Headland Amenity.
Thomas came into the role
in 2015 with a clear strategy
to implement a sustainable
maintenance regime.
“During my degree, and
some time spent studying
in America, it's evident that
there’s a shift in the way
courses have to be managed.
We're losing more and more
chemicals as the years go
by so the focus must be on
creating sustainable greens
to give surfaces the best
chance of thriving through

the winter months. Here at
Cosby we're trying to conduct
a sustainable regime with the
main aims of lowering organic
matter to try and encourage
finer species into the greens.”
Thomas intends to embark
on a five year project to
achieve a 50/50 (or better)
Bent to Poa split. To give
the Bent seed the best
chance, Thomas has enlisted
the help of Andy to assist

solution...

Complete Weed Control are proud of the fact that for the last 40
years we have offered a specialist contract service for the eradication

of all problem weeds.

Our clients include government departments, local authorities,
public utilities, golf courses, amenity leisure areas as well as

commercial sites.

For a complete solution, call the longest established amenity weed

control company in the UK and Irefand.

WE ﬂﬂ.-.

Total weed control
Selective weed control
Aguatic weed control
Disease control
Grass growth control
Insect control

local help
from a national
coOmpany

4
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The complete

Fertiliser application
Moss & algae control
Worm control
Forostry

Urban trea protection

complete
R weed conirol

paaas

For a complete solution, contact

0800 783 2884

2N
&,

with a feeding and soil
preparation programme.
“Andy came in and
created a nutritional regime.
Following the results of some
soil samples we began a
full Headland programme
on the greens, tees,
approaches and fairways.”
“When I started at Cosby
we struggled with some
hydrophobic areas on some
of the greens and improving
those areas was one of my
first tasks. Andy suggested
we use a combination of
TriCure AD and Turf Complex
which quickly improved
the drainage and dry-down
characteristics. We've
continued to use TriCure AD
on a monthly basis and have
cured the hydrophobic areas
and seen no new areas form.”
Thomas faces the challenge

of managing three different

green constructions at Cosby;

sand based, clay push-ups

and one USGA spec green.
“We achieved fantastic

results in the first year, in

particular noticing how quick

the uptake is — you notice the

differences very quickly. We

also use the Weathercheck

service and follow Mark

Hunt's WeatherBlog.”

They're currently

awaiting the results of

some soil analysis which

could signal the start of

Bent seed applications.
“What we didn't want

to do is put the Bent seed

down before the soil

conditions were correct

and consequently lose

the newly germinated

seedlings through further

maintenance procedures.”

Reesink enjoy
first year success

Reesink Turfcare is marking
its first year as Toro distributor
following the acquisition last
July by Royal Reesink N.V. of the
turfcare activities of Lely in the
UK, Ireland and Denmark. And it's
been a successful 12 months.
That's according to Managing
Director, David Cole, who believes
that Reesink Turfcare began life
with a great legacy in place.
“Lely had an excellent record as
distributor of Toro turf machinery
and irrigation products in the
UK for over 30 years, and
Reesink brought with it 60 years'
unrivalled experience as Toro

distributor in the Netherlands.
“While no guarantee of success,

it provided a solid start; and

when The Toro Company and

St Andrews Links signed a

long-term partnership agreement

under our new watch it spoke

volumes about the trust and

commitment the ‘home of

golf" had in Reesink’s supply

structure and the service

and support we offered.”

David added that Reesink has
enjoyed healthy sales, while
market and revenue performance
have been good and client
retention has been excellent.




SALTEX

WINNERS AT

WEMBLEY

The opportunity to stand on
arguably the most famous
pitch in world football on
the day of the FA Cup Final
is a dream for many, but for

four sports turf students
from Northern Ireland — the

dream has become a reality.
Gavin White, Jon Crawford,

Michael Dundee and John
Kennedy, from CAFRE

College, in Antrim, Northern

Ireland, were part of the
Wembley grounds team at
the FA Cup Final. This was
their reward, as well as a
‘big’ IOG national, student-
led sports turf challenge.
Sponsored by Ransomes,
the competition made
its debut at the 2016
SALTEX, where the four
CAFRE students competed

against student teams
from four other UK-based
horticultural colleges.
“When we heard we'd

beaten all the other teams
and got our hands on the
trophy, it felt like we'd
just won the FA Cup!”
said first year sports turf

student, Michael Dundee.
The team met with
Wembley Stadium Head
Groundsman Karl Standley
on the morning of the big
game between Chelsea
FC and Arsenal FC, and
were briefed on the day’s
pre-match proceedings

ProNitro
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before getting straight into
morning preparations.

All colleges interested
in participating in the 2017
SALTEX College Cup should
email Dan Prest at dprest@
iog.org for more details.

This year's event will be
held at the NEC in November.

Michael and
John on the
hallowed turf
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SISGrass continues global rise
with hybrid pitch in Norway

The Lerkendal Stadium in
Norway has become the
first stadium in the country
to have the revolutionary
SISGrass hybrid pitch
technology installed.

Home of Rosenborg,
Norway’s most successful
football team, the Lerkendal
Stadium installation took
just seven days to complete.

The reigning champions
began the new season on
Apiril 2, with SIS Pitches
beginning the SISGrass
transformation on March
24. The installation was
completed despite a
large amount of snow
and temperatures of -6°C
in the evenings.

SIS Pitches’ first project in
Norway arrives on the back
of a maiden installation in
Sweden last month, where
the Gamla Ullevi stadium
in Gothenburg received
a SISGrass makeover.

The rise of SIS Pitches and
the SISGrass hybrid pitch
technology in Scandinavia
adds to a brand that is
becoming increasingly
more global following

other projects in Spain,
Turkey, Dubai and Israel.
Anders @ien, Groundsman
at Rosenborg FC, has
expressed his satisfaction at
the SISGrass installation.

“We would like to thank SIS
Pitches for their hard work in
the installation of SISGrass
at Lerkendal stadium.

“We are really satisfied
with the cooperation and
professionalism of SIS
Pitches and already we
have had a very positive
response from the players.”

SISGrass Director,
Ivo Lamot, said; “Our
first SISGrass pitch in
Norway represents the
way SISGrass is moving
in the global market.”
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HARPENDEN

SWEEPS UP
WITHTRILO

The 18-hole parkland course

on Harpenden Common in
Hertfordshire features a mixture
of mature woodland and gorse.
“The club has used a Trilo SG400
vacuum sweeper for many years
now, but the introduction of a
scarifying unit has changed

the dynamics,” said Head
Greenkeeper Sean Brocklehurst.
“The hundreds of trees we have
which line the fairways and
other areas means that every
autumn we have a huge problem
with leaves” explained Sean.
“We knew we needed a
multifunctional unit and the
SG400 ticked all of our boxes.”

GRILLO is your guarantee of quality.
The company strives for continuous improvement through innovation.

Continuous improvement results in quality and reliability and this, combined with excellent customer and spare parts service
means that GRILLO machines retain their value over a long period.
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INCREASED PRODUCTIVITY
WITHOUT SACRIFICING
QUALITY OF CUT
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functionality using smart controls and simplified maintenance to maximise

Power and productivity - Kubota is the engine of choice for the Jacobsen - -

LF577 with its 47 hp diesel engine. And with seven 17.8 cm (7-inch) diameter < To see for

True5etTM cutting units, productivity is increased by almost 40%, when compared to ynufSE“ how the Jacobsen
five-reel machines - without sacrificing the renowned Jacobsen quality of cut. d LF557 and LF577 series can

ivity on YOUR
improve productivi
course, call 01473 270000
fora dernnns‘l:ratmn. i

Smart and Savvy - The InCommand™ control system provides passcode
protected, programmable maximum transport and mow speeds, active monitoring
and full-text diagnostics that identifies faults plus maintenance reminders that are
automatically displayed on-screen at scheduled intervals.

Agility and appearance - Superior traction comes from Jacobsen's SureTrac™
four-wheel drive system, which provides excellent grip on hills and side slopes and
the Classic XP reels provide a superior after-cut appearance. find your local dealer.

Visit www.jacobsen.com to
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FOR A LEGENDARY PERFORMANMNCE
ON YOUR COURSE, CALL 01473 270000

www.jacobsen.com
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THE EVOLUTION OF FERTILISERS
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